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Media Portrait


There are many different forms of media everyone is subjectively exposed to everyday. Within each genre of media are several branches of distinct audiences each company, musician, television show, or internet site aims to please. In many cases attached to each different audience is a unique stereotype of the costumers who are drawn to a particular show, song, book, or website. What companies may not realize is that the personalities of their consumers do not always match the stereotypes given by the media. Pieces of media I am most attracted to would include the show “The O.C.”, my current favorite song “Speeding Cars”, and magazines such as Vogue; each piece illustrates different aspects of my personality that may or may not fit stereotypes entirely.

One of the first things that come to mind when I hear the word ‘media’ would be the show “The O.C.” Being I am not a very politically person or have any sense of business matters, I am not typically drawn to the news. In general, reality shows are also a large turnoff for me, which is the very reason I was so drawn to this show. I have been watching it from the very first episode, and appreciated it for being scripted but not a soap opera. About one-third of my family does live in southern California, and I have spent uncountable summers there; therefore, despite the fact that I live in Louisiana, I can relate to the places and types of families the characters are from. I think the character I connect with most is Summer. She is short, has character, is not outrageously dramatic, lacks common sense at times, and has a relationship with her boyfriend that to an extent resembles that of me and my boyfriend’s. After the first year of this show, an extremely distinct stereotype was placed on the kind of people who watch “The O.C”. Being in high school, it was easy to pick up. People who watched this show religiously were maybe thought to be dramatic, high maintenance, materialistic, shallow, or preppy. I think this show may show that I appreciate real-life situations in a good ‘ole scripted series rather than the many reality shows our generation grew up with. If one were to follow the show, they’d see it is by no means ‘preppy’ and I do enjoy a more relaxed, comfortable style rather than preppy or trendy. With this stereotype of people who watch this sort of show people may conclude I would be one to go for chick flicks at a theatre, another way I do not fit this stereotype. I love the scariest of scary movies, however, not gory ones, and I would pick seeing an action flick with my dad any day over a chick flick. 

My most recent favorite piece of media would be the song, “Speeding Cars”. Yes, I did hear this song on the last season finale of “The O.C.”, go figure. This is a perfect example of how the media stereotype people for liking a particular piece of media, so a company will play songs, make items that correspond with that particular piece and expect them to like all of it. In my case, this method worked. I have been listening to it for a month now, and last week I heard it on the radio.  It is a very different song, and does not come from the typical genre of music I listen to most, which would include modern country or pop. I first heard this song right after finals and connected with the lyrics immediately.  Most of my family and friends find it weird or sad. I personally do not hear it as a sad song but believe it is speaking about stress. When I listen to music, ninety-percent of the time I am looking for meaning and comfort. Taking six classes last semester, finals were extremely stressful. I think these lyrics try to calm one down by saying the school work is “textbook stuff” don’t loose yourself in it, it’s all a part or step of life, we all make mistakes, and there are many people (family and friends) who still love and support you. Being a pre-med student I have relied on coffee several times to study, and have often jokingly complained that it was not made strong enough. Do not allow me to mislead, I could easily write another essay on why I love the medical field as much as I do; however, one reality of getting there is more hours of studying than a typical college student. That is a much known stereotype and one that I actually fit into, “the pre-med friend who is fun but studies twenty hours and gets four hours of sleep”. When I first heard this song I wished I would have had it during the time of finals because I know it would have calmed me down. 

Anyone who’s known me long enough would say I am not a reader. If I will be reading, it will be burying my head in my biology book to get ahead; however, I do enjoy magazines. My favorite magazine is Vogue but not for obvious reasons. Most people who buy Vogue are either fashion majors or someone looking for what’s trendy. The stereotypes perceived by the media of readers of Vogue may include again a high maintenance girl, shallow, a follower, and someone obsessed or career oriented with fashion. I do not fit into any of these categories or any other typical reason for purchasing Vogue. Personally, I am a people person and sketch portraits of people from requested pictures. The photos of the models in Vogue are natural, and sometimes have unusual posses that are more of a challenge and good for practice. 

As one can see there are many stereotypes that come with different forms of media. These may or may not be true of an individual who consumes a particular piece of media. In general, the media would like everyone to fall into these stereotypes so it would be easier for them to profit from their audience. They say, “Oh they like this show so they will like and buy this magazine and CD etc.” I do admit this profitable method does work in many cases, for instance, my current favorite song did come from my favorite show.  The problem for the media occurs when their piece of media only portrays a piece of an individual’s personality and there is competition. 
