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To Buy or Not to Buy: That is the Question

“The clothes make the woman.”  “Dress to impress.”  “You are what you wear.”  We’ve all heard these statements before, and despite what we may think, they permeate our minds after awhile, making us believe that we are nothing without our clothing. As a college freshman and somewhat fashion-conscious, I must admit that I sometimes fall prey to this line of thinking. The Gap has taken these ideas and used them to advertise their latest creation: the new low-rise jean.  While low-rise jeans are not exactly a new fad among young women, Gap has apparently found a way to improve them and is now seeking to expose their jeans to the American public, especially those women who desire a put-together look, no matter what the cost.  To promote their new jeans, Gap has created an advertisement designed to catch the attention of fashion-conscious women everywhere, using a gorgeous female celebrity as the bait.


I found this Gap ad in the September 2004 issue of Glamour magazine, which has long been seen as a magazine that appeals to fashionable women
.  Glamour’s target audience consists of women ranging from ages eighteen to thirty, women who are either in college or perhaps just leaving college, ready to embark on their respective career paths.  Glamour seeks out women who are independent, hard working, smart, funny
, and stylish, and that’s exactly the type of women who read this magazine.  Readers are drawn to Glamour’s articles about how to best style their hair or how to find the perfect man, or the snapshots of haute couture clothing far out of the average American woman’s price range. Rarely do they buy the magazine simply to look at the advertisements it contains, but they are drawn to them nonetheless.  Ladies, the Gap placed its new ad in Glamour to attract your attention, the attention of those women who can recognize good clothing when they see it.  But can this ad really convince you to run to the nearest Gap and snatch up a pair of these jeans?  Should it convince you?  The Gap hopes it will.


The first thing you’ll probably notice about this ad is the slogan.  It’s a simple slogan, and to the advertisement executives at the Gap, simplicity seems to be the key to attracting attention. This slogan consists of only five words, but each word is contained in a colored block of red, yellow, blue, green, or orange, which immediately draws attention.  It is found in the middle of the two-page ad spread, which is where your eyes are naturally drawn anyway. The slogan asks, “How do you wear it?”  I wonder exactly what it is.  Intrigued by the slogan, I decide to keep looking, instead of casually glancing at the ad and then flipping the page like I normally do.


 After the slogan, you’ll probably notice the model chosen to advertise the Gap’s new creation.  The Gap has chosen Sarah Jessica Parker of TV’s Sex and the City to show off its new jeans. Both on and off television, Sarah is seen as a style icon, and anyone who has even seen an episode of Sex and the City will certainly agree.  Ladies, we’ve all seen Sex and the City, and we all know Sarah always looks great, right?  You’ll never find her on anyone’s worst dressed list.  With her tall, slender body and smooth, lightly tanned skin, perfectly complimented by her long blond hair and sultry lips, Sarah would probably look phenomenal in a burlap sack.  Clothes can’t help but look anything less that perfect on her, which is exactly why the Gap chose her.  It’s hard for clothing to look bad on a seemingly perfect body
.


Another eye-catching component of the ad is the way it is arranged.  It’s a fairly big ad, spanning two entire pages.  On the first page, Sarah is shown in two different outfits, wearing the same pair of jeans, but with different tops.  The second page contains the slogan in the colored blocks, and Sarah in a third outfit, still wearing the same pair of jeans, also with a different top.  The ad is set up so it catches the eye, but simple enough not to overwhelm the eye.


The use of color is yet another major player in this ad.  The background is plain white, and the colors of the tops and accessories, including small handbags, delicate bracelets, bold necklaces, and stylish hats, are bright and eye-catching.  The combination of these two things really makes the jeans stand out.  Ladies, that little interior designer gene inside us all tells us that anything will stand out against a white background.  Apparently the advertising executives at Gap know this as well, and have decided to use this little fact to their advantage.  Because the background is so stark, the slogan in the colored blocks also stands out.  But Gap isn’t advertising a background; it’s advertising jeans.


As I mentioned earlier
, Sarah Jessica Parker is standing in three distinct poses, wearing the same pair of dark, stylish jeans with different accessories and tops.  In the first pose, Sarah uses the jeans to make a casual outfit.  The jeans are slightly rolled up, so they look like cropped pants, and are paired with a red and white striped shirt under a blue jean jacket.  Sarah is wearing blue and white socks and white tennis shoes.  She is swinging a small, multicolored purse from one finger and her neck is adorned with a blue beaded necklace. I know, this outfit sounds a little mismatched, but trust me, Sarah pulls it off.  Celebrities seem to have a way of doing that, don’t they?  They can take any combination of clothing and somehow make it look phenomenal.  This particular outfit is centered around the jeans.  It’s casual but still cute.  Sarah’s body language even looks casual.  She’s standing with her arms by her sides and her weight resting on one leg.  Her long, wavy blond hair is flowing freely around her shoulders, and her makeup is impeccably but subtlety done.  She looks very comfortable.  If you ladies could see her, you would be instantly jealous at how relaxed she looks.  In this day and age, when we all seem to be constantly running from one appointment to the next, comfort is key, and Sarah makes me think these jeans would achieve that.


In the second pose, the outfit is dressier, but still centers around the same pair of jeans.  The jeans are rolled all the way down, covering most of Sarah’s feet but still showing off her bright yellow sandals.  The jeans are paired with a pink top adorned with sparkling brooches. A second plaid top peeks out slightly from underneath the pink one. On anyone else this outfit might look strange, but the designers at Gap and Sarah Jessica Parker manage to pull it off flawlessly.  The finishing touch to this outfit is the hat perched precariously on top of Sarah’s head, with her hair styled around her face.  In this pose she’s standing with her hip cocked to one side, conveying the impression that she knows she looks good, and she does.  This outfit would be for a night out on the town with your boyfriend, or maybe just an evening with the girls.


In the third and final pose, Sarah wears the same pair of jeans in yet another way: rolled up to the knee, exposing her shapely calves.  Her top of choice is a tan plaid blazer.  Okay, I know what you’re thinking.  Who in the world would wear a plaid blazer with rolled-up jeans?  I know it sounds crazy, but on Sarah, it works.  Sarah is wearing two shiny bracelets around her wrists, and her hair is swept on top of her head.  The final touch to this outfit is the pair of red high-heeled shoes Sarah is wearing, which really compliment the outfit.  Sarah is standing with one leg turned outward, and her hands are tucked into the pockets of her blazer.  She looks completely sexy and utterly confident, like a fashion model about to strut down the runway
.  Ladies, you will probably like this outfit because it makes Sarah look extremely confident and composed, which is something I think we all strive for.  When you look closely at this ad, you’ll notice that each pose becomes gradually sexier
.  The advertising executives have effectively shown how one pair of low-rise jeans can be utilized to create three completely different outfits.


So, should you hop in your car, drive to the nearest Gap, and purchase these jeans?  If you really like the jeans, why not?  Go ahead and spend your hard-earned dollars.  However, if you’re tempted to buy them based on how good they look on an airbrushed celebrity, then no, you should probably save your money.  Trust me, the key to looking great is not going to be found within these jeans, though the advertisement executives try their hardest to convince you otherwise.

  This ad is practically screaming, “Buy these jeans!  Tell your friends to buy these jeans!  Sarah Jessica Parker wears these jeans; so should you!”  If you saw this ad, you would probably think the exact same thing.  Another message that pops out says, “These jeans will look great on you.  There’s no way they could not look great on you.”  


Will these jeans really make you look as good as Sarah Jessica Parker?  No, probably not.  Sarah is a celebrity, whose natural good looks are enhanced by hair stylists and makeup artists.  Try as we might, most of us will not be able to duplicate her exact look on our own.  Will buying these jeans make you seem smarter, sexier, and more confident?  If you feel like you look good in them, then yes, you will appear sexier and more confident.  We all know how great we feel when we’re wearing our favorite pair of jeans.  We feel strong and ready to take on any challenge the world has waiting to throw at us.  However, the Gap tag on the jeans doesn’t automatically equal instant confidence. 

The advertising executives at the Gap are selling more than just a simple pair of jeans.  They’re trying to sell the one thing that all women strive for: the ability to always look sexy, seductive, and perfect with seemingly little effort.  They’re selling the perfect woman to us, a group of average American women. The key to becoming a smarter, sexier, more successful woman is not going to be found in just a pair of Gap jeans, but that is what Gap is trying to convince you to believe.  Don’t let the powers behind the Gap convince you that the secret to eternal happiness can be found with a pair of their jeans, or even within the context of their advertisements.

�Good introduction. You’ve engaged our attention and established yourself as a woman who could be part of the target audience.


�Instead of saying you found the ad in Glamour, which draws unnecessary attention to your research process, could you just say that the ad appears there? We also need a transition here, so you could use that. Something like: “One place where the Gap advertises their new jeans is Glamour, a magazine which has….” Etc.


�Funny is an interesting characteristic…why do you think they assume their audience has a sense of humor?


�Good shift—you’ve gone from describing your audience to addressing them directly. I wonder, though, if you’re part of that audience, might you admit that now and create some solidarity between you and your reader?


�Here is a place you could revise: see how you’re going back and forth between I and you? After you’ve started addressing the audience, I wonder if it’s necessary to refer to your own process of looking at the ad. Could you instead say something like, “This catchy slogan is designed to catch your attention, hoping you’ll wonder what it is”? Or, if you decide on the “we,” you could use that perspective consistently.


�Yes, good description. I wonder if you might push this analysis further though. What message does the celebrity’s wearing of the jeans send to the audience? What does it mean to us as the readers for the jeans to look perfect on Sarah Jessica? How does that affect us?


�Not necessary…the essay is short enough, your audience should remember. A stronger transition would help us to see the case you’re building though. I wonder how you might connect all of these paragraphs with an idea, rather than just a sequence (another this, another that).


�Good concrete details and interpretation of them…this paragraph works well.


�Great description – I can picture her!


�Why is that important?


�This paragraph is a great addition to your essay.





