“Dangerously In Love”
“Beauty is only skin deep.” But, for Pepsi, beauty is Beyonce’ Knowles, the lead singer of the group “Destiny’s Child.” Beyonce’, along with her appeal, looms larger than life in this ad for Pepsi soda. In front of the backdrop of the brightly lit red, white, and blue Pepsi circle, Beyonce’ s bare midriff cuts the word Pepsi down to PEP. Her see-through black mesh crop blouse, hip hugging red ruffled skirt, and the thin gold chain that adorns her hips and bare abdomen screams sex appeal. With flawless caramel skin, long blond hair, a knock-out hour-glass shape, and shiny red lips, Beyonce’s perfect body is used to perfection in illustration of “The Joy of Pepsi.”

The only intent of this ad is to sell Pepsi sodas by selling Beyonce’s popularity. The concept seems to be that stardom and beauty sells. People love beautiful people. Beyonce’s appearance in this ad, is not geared towards the, middle class, suburban, mini-van driving soccer mom, nor the sophisticated, white collar upper class male of “Cigar Aficionado,” although, it is doubtful that there is a male out there who would find Beyonce’ unattractive. But, the ad is geared towards the youth. To the young, this ad says, “Look hip, cool, popular, and hot. Drink Pepsi. Be like Beyonce’ . And those that buy it can then have a sense of joy, knowing that they have something in common with their favorite celebrity. The ad makes Beyonce’ seem like the home-girl next door, who is crazy cool, and kicks it, gettin’ down drinking Pepsi.

Because of her musical and big screen stardom, Beyonce’ is a universal voice. She is able to attract the interest of the youth of white and black America, hip-hop, and pop culture alike. With the famous rapper, Jay-Z as her love interest, she gets her “props” from the kids in the hood. Her role in Austin Powers’, Gold Member helps her pull the interest of the middle/upper class crowd. And I can just hear them all saying: “Pepsi is great. Beyonce’ is a hot celebrity, and if she would endorse the product, then it should be bought. I know I’m gonna get it! C’mon, lets go get the drink that Beyonce’ drinks,” while they laugh and dance to her “Crazy in Love” song.

Putting Beyonce’s image in front of the Pepsi sign, making her stand out, shows that it’s all about Beyonce . Beyonce is the selling piece in the ad, and Pepsi is just along for the ride. Now, imagine this. There is this ad for Pepsi, and the only thing in the ad is a Pepsi can sitting alone, and the slogan, “The Joy of Pepsi.” Would you pause to pay attention to this ad? Or, would you just flip on by the ad, probably without taking the time to see what was being advertised? There is nothing in the scenario of this ad that alludes to joy, and Pepsi would have to come up with some other kind of selling piece. But, put Beyonce’, a hot, gorgeous, easily recognized face and body in the ad, and “wallah,” Pepsi has a winner. Not only are you pausing to take a look at Beyonce’, to see what she is, or is not wearing, and how she looks, but in the same mix, you see Pepsi and “cha-ching,” the rest is history.

Although I an not one to be swayed by advertisements or commercials, I would think that the audience for this product are teenage, young adult, urban, hip—hop, pop cultured, beverage consumers. Celebrity status, fame, and beauty sells. Beyonce’ is not the first pop celebrity that Pepsi has used to sell its products. Michael Jackson’s singed head from the eighties, Carlton (from the “Fresh Prince of Bel-Air”), a Michael Jackson “wanna be” spinning and moon walking with a Pepsi can in his hand. And not to mention, Brittney Spears, the half naked, body shaking, midriff revealing, female icon of pop music, “Doing it again,” as a Pepsi sponsor. And now, Beyonce’ , who “Uh-oh, uh-oh, oh no-no,” replaced Brittany as the next hot Pepsi ticket. Frankly, since I can speak so, it is ridiculous to me the notion that because Beyonce’ (or any celebrity) drinks or advertises Pepsi, or any product, that I will somehow be irresistibly compelled to purchase it. Anything I so prefer, is what I spend my money on.

Now, does Beyonce’s image sell Pepsi? Yes, or she wouldn’t be holding the can. Because young people love stars and you love having something in common with them. And a lot of young people have not come to the matured understanding that stars are “regular” people too. And for those of you to whom this applies, you will go to an length to get a piece of your favorite celeb’s life. I mean admit it, some of you, or your friends have gone, or would go to such lengths as not washing a part of your body that a celebrity touched. You would probably dig through the trash for a piece of their chewed gum, or stand in lines for days to get concert tickets.

Advertisers are “crazy in love” when it comes to selling their products through celebrities and fame, and you make it successful as long as you, the targeted group, continue “buying” into the appeal of their sales pitch, advertisers will continue selling fame It brings to mind that oh-so-famous saying: “if it ain’t broke, don’t fix it.” Young people will always do what they think those they desire and emulate do, even if it as simple as drinking Pepsi and not Coke. It’s that attitude that allows advertisers to have more success selling you their item. Pepsi is not shelling out the big money to have Beyonce’ endorse their soda for nothing. She sells. Her celebrity sells, and it is lucrative for all who are involved.

So, should you rush out and buy Pepsi after having seen this ad? Only if you’re buying it based on your preference of Pepsi because of the quality of their product. I think that the attempt to sell the illusion that you can somehow be or look like Beyonce’, or any celebrity, by buying the endorsed product is a farce. No matter how much Pepsi you drink, you cannot look like Beyonce’. In fact, drinking more Pepsi lessens your ability to look like Beyonce’ , because soda is pure sugar. And sugar, once in the body, converts to fat.
So, to those of you who are looking to find the key ingredients to flava in Pepsi, because Beyonce’ drinks it, keep looking. It is not there. Coolness, stardom, and popularity are not to be found an a bottle of Pepsi. Beyonce’ was hot way before she ever started endorsing Pepsi. 

As for her image in this commercial, Beyonce’ is not the “girl next door” that she portrays. She’s not from the average door that is. Beyonce’ grew up in a white collar household. Her father owned his own business and invented things, and she and her family had money and lived a really good life in Maryland. So, before loading up on Pepsi by the cases, to begin your metamorphosis into “Beyonceism,” look to the facts. Drinking Pepsi can not make you look or sing or move like Beyonce’ . Nor will it make you cool, hip, popular or hot. All that Beyonce’ is, she was, long before Pepsi.

