A Declaration of Independence

On July 4, 1776, the thirteen colonies of Great Britain in North America declared their independence from their mother country. They wanted to separate themselves from the rule and authority of the British Empire. In an issue of Teen Vogue magazine, a fashion magazine for teenage and college-aged girls, Tommy Hilfiger places an advertisement that wants to make a statement similar to the colonies’ declaration for its line of perfume for females, tommy girl. While of a much more trivial nature, their statement still draws on a declaration of independence from other perfumes for girls. They state that their perfume will be different than all of the other perfumes on the shelf. By making this statement, tommy girl is making its own declaration of independence so that it will stand by itself and stand tall among the thousands of perfumes out there.

The audience for this advertisement is teenaged and college-aged females who are fashion conscious. They are very status-oriented and constantly want to improve their status among their peers whether through accomplishments or appearance. They will do anything to get a leg up on the competition.

The ad itself draws on several truly American principles. First and foremost is the ideal of the “All American Girl.” In the ad, the dominating force is the young, beautiful, blonde haired, blue-eyed girl. She is the focus of the ad. She is lying in an open field of grass with a blue jean jacket with an American flag patch on the sleeve with her hair flowing in the wind. At the bottom of the ad is the Tommy Hilfiger logo along with the heading “tommy girl” with the words “a declaration of independence” underneath. Beside the words is a picture of the bottle of the perfume. and the cap is silver.

The open field of grass is important because it represents the American dream, the dream that every person has a chacne to go out and make something out of her life. There is a world of opportunity out there, just waiting to be explored and cultivated. The fact that the girl is completely alone is a key fact because it says that there is no one else like this girl. The ad is saying that this perfume will make whoever wears it stand out in a crowd just like this girl stands out in the field. This perfume will set those who wear it apart from every one else. 
Another key component to the ad is the blue jean jacket with the American flag patch on it. Denim is not necessarily uniquely American, but it is definitely a staple of American fashion, particularly among teenagers. So while this girl fits in with her sense of fashion. she will stand out with the perfume. The fact that the perfume is a golden color is important because gold is the most prized metal on earth and that this perfume will make the person who wears it like gold, a prized possession. Just like the grass is waiting to be explored and cultivated, so too are the girls that wear this perfume. lf waiting for your dreams to be realized, for your life to be explored and cultivated, for you to be prized like gold, this perfume will help you realize your goals. Your American dream will come true.

In the ad, the model is staring straight at something. She seems to have a look in which she is trying to lure someone in. Her lips are curled as if she wants something. She will get what she wants. Teenage girls are in search of a lot of things, but your main search is your search for acceptance. You want to be accepted for who you are by your friends. You want to fit in with the fashions and you want to have the look that every one is after. However, at the same time, you want to impress those of the opposite sex. You want to be able to lure them in so that you can get what you want. How will you stand out in a crowd if you all have the same look and wear the same clothes? The way that you smell is the solution. The ad appeals very strongly on this point. Any girl that wears this perfume will stick out from the rest of her friends. She will smell like no else and will then be able to declare her independence from the other girls and have her choice of guys to choose from. She will then be able to lure that special guy in so that she will finally be able to say that a guy has chosen her. Perhaps even if you are not the most attractive girl in the world, you might be able to get hugs from guys because you will be able to lure them in because you will smell good. Just like the girl in the ad will get what she wants, so too will you who wear this perfume get what you want.

Does the ad work? Well, if the whole point of the ad is to make someone stand out in the crowd, how are you going to stand out if everyone is wearing this perfume? If the purpose of all ads is to get lots of people to buy their product so that they can make a profit, is not this ad an oxy-moron? “Wear this perfume, you will be different.” Well if everyone were wearing the perfume, they really would not be any different from somebody else. So, from that standpoint, the ad really does not make any sense. 
However, the people that made this ad are professionals and they understand that not everybody is going to go out and buy the perfume just because some ad told them that it would make them different. They realize that only a certain group of people will go out and buy this perfume and that they are really catering to these buyers to encourage them to go out and buy the perfume that will make them stand out in the crowd. So will this perfume help you realize your dreams? Well, it never hurts to smell better.

